
Han, Hsin-Tien

A Refereed Papers

1. Han, Hsin-Tien, Hsu, Pi-Fang, “Segmentation and Relationship Marketing Analysis of Online Auctions for Female 
Consumer Products,”Journal of International Marketing and Marketing Research, Vol. 35, 2010, 10, pp. 3-21.  

2. Han, Hsin-Tien, “The Investigation of Country-of-Origin Effect-Using Taiwanese Consumers’ Perceptions of Luxury 
handbags as Example,”The Journal of American Academy of Business, Cambridge, Vol. 15, 2010, 3, pp. 66-72.  

3. Chang,Che-Wei, Hsu,Pi-Fang, Wu,Cheng-Lung, Han,Hsin-Tien, “Optimal expert selection of location for Taiwanese 
correctional facilities,”Journal of Information & Optimization Sciences, Vol. 31, 2010, 5, pp. 513-531.  

2 100 12 67-77

5. Yu, Yaw-Shun, Han, Hsin-Tien, Barros, Ambrosio, “Evaluating Technical Efficiency of Taiwan Public Listed Companies: 
An Application of Data Envelopment Analysis,”Interdisciplinary Journal of Research in Business, Vol. 1, 2012, 4, pp. 16-
23.  

6. Yaw-Shun Yu, Hsin-Tien Han, “Measuring the efficiency in Taiwan LCD panel industry: An application of Data 
envelopment analysis and Grey relational analysis,”CHUNG HUA JOURNAL OF COMPUTATIONAL SCIENCE, 2013, 3, 
pp. 53-66.  

- 3 103 12 46-52

4
104 12 82-90

5
105 12 58-69

8 106 12
45-54

B Conference Papers

2006
95 10 28 95 10 28

2007 96
4 21 96 4 21

3. Han, Hsin-Tien, Hsu, Pi-Fang, “Applying Grey Relational Analysis to Select the Optimal Public Relations Agency for the 
High-Tech Industry,”IEEE World Congress on Computational Intelligence, HK, Hong Kong, China, 2008, 6, 1 2008, 6, 
6.  

2008
97 6 6 97 6 6

1 / 2

2018/3/31https://w3.ypu.edu.tw/yu/bg_pro/bg056_012.jsp



-
Sony-PS3 Nintendo-Wii Microsoft-Xbox 2008

97 6 6 97 6 6

-
2008 97 6 6 97 6 6

2009
98 6 11 98 6 11

2009
98 6 11 98 6 11

屛 2011
100 10 29 100 10 29

2011
100 10 29 100 10 29

2011 100 5 20
100 5 20

2012
101 10 27 101 10 27

2012
101 10 27 101 10 27

APP 2013 
102 11 22 102 11 22

2014
103 10 25 103 10 25

-
2015 104 10 31 104 10

31

- 2016
105 11 4 105 11 4

D Technological Report & Other Publications

96 7

97 7

2009
98 3

99 12

B2B e-Marketing
100 7

102 7

103 10

103 6

9. Han, Hsin-Tien, Taiwanese Consumers' Perceptions of Luxury Handbags: The Country-of-Origin Effect, Ph.D, College of 
Business and Management, Lynn University, 2006, 1.

2 / 2

2018/3/31https://w3.ypu.edu.tw/yu/bg_pro/bg056_012.jsp


